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Tourism — “Sports Tourism” - a
greenfield sector for India

The context

A relatively new and niche concept that
has been gaining ground among the sports
and tourism community, sports tourism
pertains to specific travel outside one’s
usual environment for either passive or
active involvement in a competitive sport.

Sports tourists can be segregated into
three types:®®

» Active sports tourist: People who travel
to participate in a sports competition

+ Events sports tourist: Those who travel
to participate as spectators at a sports
event

+ Nostalgia sports tourist: Those who
travel to see famous sports locations
for specific events, museums or
personalities

When sport is the prime motivational reason
for travel and the touristic or leisure element
adds to the overall experience. This new
segment is largely split into Active sports
tourism, where tourists primary purpose

is participating in a sports or recreational

Active sports tourism

» Active sports tourist

activity, and Passive sports tourism, where
the primary purpose is to visit and partake
on the sidelines of a sports or recreational
activity.®

The World Tourism Organization (UNWTO) affirms the impact of sports tourism “... that embedding sports tourism in the overall tourism
strategy for a destination reinforces its ability to help deliver sustainable socio-economic development, along with public/private

partnerships and community involvement”.5

%2 http://www.icec-council.org/wp-content/uploads/2016/02/Sports-Tourism-in-India.pdf

%3 Developing Sports Tourism - National Laboratory for Tourism and eCommerce, University of lllinois at Urbana—Champaign
542016 — Annual Report — World Tourism Organisation (UNWTO)
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India’s rapid adoption of sports tourism

A concept unknown to India as recent as
a decade ago, sports tourism, is rapidly
catching up with the imagination of the
“Indian Traveller”. Gifted with unique
historical sites and geographical splendor
that has typically drawn tourists, India is

Adventure sports
in India

Adventure sports in India can be developed
as a focused growth area leveraging the
natural landscape and history of India.

» Adventure sports: mountaineering, rock-
climbing, scuba diving, water rafting,
kayaking, canoeing, sailing, surfing and
water scooting

+ Aero sports: ballooning, paragliding and
hand gliding

In May 2018, the Ministry of Tourism
launched its Adventure Tourism guidelines,
defining regulations for various sports.*®

now seeing emergence of many sporting
and adventure activities as an added cache
for tourists. From white water river rafting
to speedboat races on its rivers, there is a
growing interest in taking sporting activities
beyond stadiums in India.

Event sports tourism
in India

More and more Indian travellers are
participating in mega sporting events
across the world. Sports enthusiasts want
to experience the game “live” rather than
watching on a screen.

Sports tourism in countries such as the
US, UK, Germany and Singapore is a
well-organised segment and a major
revenue generator. Several National Tourist
Offices (NTOs) of such countries in India
are working aggressively to promote their
respective destinations

for Sports Tourism.

As interest in this field develops, travelers
both domestic and international are lining
up to partake in India’s adventure sports.
Infrastructure in globally popular sports
such as golf is being developed in part to
provide a boost to tourism.*®

Globally popular events like the IPL and the
World Cup act like a catalyst to encourage
travelers to India and Indian travelers to
take trips abroad to view India’s most
popular sport as a live audience. This trend
has slowly been catching ground for many
other sports like tennis, football, and racing
events.

FIFA World Cup 2018 witnessed a surge in
Indian fans travelling to Russia to see the
World Cup, in which India scored among
the top-20 in terms of the number of tickets
sold.?”

With more developments taking place on
local sports level, It is just a short time until
sports travel on the domestic front picks up
and brings revenue potential to regions with
adventure and event sports.

% Revised Guidelines for support of The Ministry of Tourism for Promoting Golf Tourism - http://tourism.gov.in/sites/default/files/Guideline_4.pdf

% Press Information Bureau: Tourism Minister launches the guidelines by government on Adventure Tourism — Published May,2018

57 https://timesofindia.indiatimes.com/sports/football/fifa-world-cup/indian-fans-to-make-presence-felt-at-fifa-world-cup/

articleshow/64525865.cms
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India on the cusp of becoming a “Sporting Destination”

India is expected to establish itself as the
third-largest country in terms of its direct
and total GDP according to the latest report
on tourism in the country published by the
World Travel and Tourism Council (WTTC)®.
On the cusp of this strategic opportunity for
the tourism industry in India, it is worthwhile
to take a look at the different support,
infrastructure and regulation that impacts
the effect of sports on the tourism industry.

This opportunity is not only limited to the
mainstream urban markets of India. Tourists
from world over also have the opportunity
to explore the myriad rural games, as

seen by the ‘Rural Olympics’, that form

the sporting culture in India. Adventure
sports in the northern states of India is
catching up. For instance skiing, which is

an internationally prominent adventure sport
in many countries can be

easily promoted in North India.

FIS (International Ski Federation) approved
skiing destinations could be developed,
which can attract international skiing
enthusiasts.

Some of the early initiatives in the recent
past are good steps in this direction e.g.
plan for developing of NandaDevi Skiing
destination in Auli, Uttarakhand or Shore
line evaluation in Tamil Nadu for setting
up of sailing academy and centre of
excellence. Similarly, states should look
at exploring the inherent strengths &
developing sporting destinations

and events and include in the state tourism
policies.

Support for sports tourism

As stated above, Sports tourism is growing
rapidly, with the private sector willing to
invest in it. Support from the government
and local authorities is necessary in terms
of infrastructure improvement, addressing
of security-related issues and policy
support to formulate focused marketing

strategies.

New Delhi’s developed infrastructure and

transportation facilities, has been a key
factor for the government to promote it as a

destination for hosting of sporting events in

the past Asian Games in 1951 & 1982 and

To promote nostalgia-based sporting
tourism, sporting landmarks such as the
Eden Gardens in Kolkata can be positioned
in a similar way UK Tourism positions the
Lord’s cricket ground (the Mecca of cricket).
Sports museums relating to hockey or
indigenous sports could also be set up. This
will help us promote such options as a part
of tours in India.

However, there are certain roadblocks in the
path of this growth. Lack of infrastructure
tops the list of challenges faced in India in
attempts to promote sports tourism. Easy
access to the right infrastructure will play
crucial role in showcasing our true potential
as a sports destination.

the Commonwealth Games 2010. Odisha
has set a great example in this space by
leading the pack in terms of development of
sporting destination. If executed well, this
could be an engine for development and
economic growth across many Indian cities
and states. "

% Travel & Tourism Economic Impact 2018: India - https://www.wttc.org/-/media/files/reports/economic-impact-research/countries-2018/

india2018.pdf
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Sports and tourism growing hand in hand

India’s Sports and Tourism sectors can collaborate in making a lasting impact in the segments. Stakeholders from these sectors can
contribute in both active and passive sports tourism. In our survey, close to 90% of the respondents agreed that sports can help the Indian
tourism industry.

Areas Tourism sector Sports sector

Adventure sports : HeIp to develop suitable destinations for Help to promote adoption of adventure sports
adventure sports in terms of infrastructure, in communities, especially for the youth
¢ utilities and hospitality

Encourage adventure sports ecosystem
by providing support in the form of human
resources (coaches and trainers) and
infrastructure (academies and Centres of
Excellence)

Specific sports (e.g., golf Develop suitable regions in India that can  Provide facilities for international events
and polo) support sports such as golf and polo featuring these sports

Passive sports tourism

Areas Sports sector Tourism sector

Mega sports events/ Organlse sports events at the regional, Promote sports events and destinations in the
Regional sports events/ national and international levels form of campaigns and roadshows before and
national sports events during the events to attract both domestic and

 Provide a platform for promotion of local . . i
: international tourists

culture (e.g., during an event’s opening
and closing ceremonies) During the events, promote local culture/
: subculture of the destination

Develop infrastructure in the destinations Develop hospitality and other peripheral
i to support events services to support tourism

Sports landmarks (e.g., Promote existing sports landmarks for
sports stadiums and nostalgic sports tourists

museums ) Build sports museums relating to leading

i sports in India

Enhance maintenance and operation of
i landmark sports properties (such as
- Eden Gardens)

Tourism in Croatia plays an important role by contributing 10.9% to the national GDP in 2017 increasing by 3.4% in 2018.%° Recent
performance of the Croatian Football Team in FIFA World Cup 2018 has helped Croatia garner a lot of international attention. The
Croatian National Tourist Board (HTZ) reported 250% increase in its webpage visit when Croatia reached the finals. Using this
opportunity HTZ started promotional activities to further the tourism economy by posting a video on Croatian tourism featuring
Croatian footballers. Promotional activities in social media has resulted in 2 million impressions on Twitter and Facebook.®

5 https://www.wttc.org/-/media/files/reports/economic-impact-research/countries-2017/croatia2017.pdf

80 https://www.total-croatia-news.com/travel/29715-world-cup-success-brings-record-number-of-visitors-to-croatia-s-tourism-homepage
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Hosting of mega sports events

for the host nation to promote its national
integrity, culture and tourism on a global
scale. We are witnessing a significant
shift in attitude of politics, industry and

Today, hosting mega sports events has
become an opportunity for countries to
promote socio-economic development.
Mega sport events also provides a platform

Benefits of hosting mega sports events for India

Improves Boosts Generates Increases
India’s Tourism & employment interest of
image Economy community in

sports

In our survey, close to 50% of the
respondents agreed that India should host
more international events similar to the FIFA
U-17 World Cup.

Very recently, the Indian Olympic
Association announced that it will lead
India’s bid for 3 major sporting events:
2026 Youth Olympics, 2030 Asian Games
and 2032 Summer Olympics®. India’s
willingness to host sports events of such
scale is a positive sign, but it is imperative
to assess the factors which will impact
India’s candidature to

win hosting duties for such mega

sports events.

In our survey, the following graph illustrates
the factors which can help improve India’s
candidature to host sports mega events.

Transforms
infrastructure

the community towards hosting sporting
events.

Sports and mega events have been
successful in driving sustainable
development. Globally, the total sports-
related turnover accounts for 3 percent of
total economic activity in the world.

According to the results of our survey,
respondents have emphasised on the
benefits of hosting mega sports events on
grounds that these:

* Improve India’s image

+ Boost tourism and the economy

+ Generates employment

+ Increases interest of community
in sports

+ Transforms infrastructure

Factors to strengthen India’s candidature for hosting sports mega events

| Build strong infrastructure and utilities
support

Strong policy support and collaboration
i between Government, Sport Federations
and Public

Partnership with Private Sector

Develop the sports culture in the country

[ | Successfully host regional events

61 https://timesofindia.indiatimes.com/sports/more-sports/others/india-to-bid-for-2026-youth-olympics-receives-appreciation-from-ioc-chief/

articleshow/63833790.cms
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As per the FIFA World Cup 2018 organising committee report - World Cup 2018 has added 1% to Russia’s GDP (approx. USD 13.3
billion) between 2013 — 2018, additionally it is estimated USD 1.9 to USD 2.9 billion may be added to Russia GDP annually for the next
5 years by using the built-up infrastructure and the surge in tourist flow. The report also added World Cup 2018 has created 220,000
jobs.5?

FIFA World Cup 2018 economic impact on Russia

Rio Olympics 2016 economic impact on Brazil

Summer Olympics 2016 helped Brazil generate thousands of jobs during the recent global recessions. Olympic Games added 4.8%
to Brazil’s tourism in 2016. Job creation add to 82% Rio de Janeiro’s local economic growth. For each 1 Brazilian Real (BRL) spent on
sports facilities, 5BRL was invested in projects to improve the quality of life of Brazilians.®

Contribution of sports tourism to the Indian economy

In light of the different ways in which sports  identity, and community spirit. Sports and beverages, infrastructure and transportation
can potentially transform the tourism tourism can have a multiplier impact on etc. Below is a view of overall impact of
industry, it is also vital to understand multiple aspects of the Indian economy. sports tourism.

the impact it can have on cultivating It will directly impact industries such

and nurturing natural heritage, cultural as accommodation services, food and

+ Accommodation Services

* Retail

« Food & Beverages services
+ Destination tourism services

» Transportation Services

Indirect « Investment by direct impact sectors

Impact

* Investment in infrastructure

» Government revenue in terms of taxes

« Suppliers of direct impact sectors

Overall
Impact

» Contribution to States and National GDP
 Rise in employment levels

In summary, the following will be the impact of sports tourism on Indian economy:
+ Creates economic growth through direct impact on sectors such as accommodation, transportation, retail, destination
tourism services and food & beverages etc.

« Indirect benefits to government in term of tax revenue collection, investment in infrastructure & utilities, suppliers of direct
impact sectors

+ Overall impact will be on state and national GDP, improve employment levels in the direct and related industries

61 https://russiabusinesstoday.com/economy/soccer-world-cup-to-add-billions-to-russian-gdp-research-shows/
8 https://www.olympic.org/news/olympic-games-rio-2016-economic-legacy

PwC 39



Conclusion

"The way we looked at sports will have to
be changed. All the stakeholders will have
to be involved in taking Indian sports to a
new level.”

— Col. Rajyavardhan Singh Rathore,
Hon'ble Minister of State (Independent
Charge) Ministry of Youth

Affairs and Sports

Sports has many definitions attributed to it.
It can mean participating in physical games
as with most sports, participating in mental
games such as chess, or even participating
in light-hearted leisure activities. The
common divisor across all these definitions
remains that one needs to participate,

and this participation is one that does not
trickle down from the higher echelons of the
society or institutions but rather one that
stems from grassroots developments.

There is a significant need for a participation
across channels, starting from the
Government, the municipalities, community,
private institutions and non-profits, to
maximise the opportunities that sports and
sports development offers to the country.

When we look at the three sectors of
Education, Health and Tourism, we have
seen that all three have the potential to

gain economically and holistically through
sports. A certain sustainable growth could
be achieved through these three sectors.
When we promote sports in education

and advocate betterment of infrastructure
available to students, we are setting a chain
of economic and social development that
could have spill over effects to the other
two sectors.

A more holistic education
that brings out well-
rounded students

>3

Extensive tourism potential
across the country as
infrastructure and sporting
culture develops

A well-educated, sporting youth, when
provided with the right infrastructure and
technical support, has the potential to
take Indian sports to new heights with

a wider talent pool that could represent
India and Indian sports teams, in need of
rejuvenation, at a global stage.

A healthier, more medically
independent population
that contributes better to
the economy

This infrastructure and sport-playing youth population could then enable several local and national tournaments to flourish, attracting
enthusiasts from both the local community and around the country, boosting tourism potential of these cities. This development of a
sporting culture, right from lower levels, can succeed in achieving the long-term benefits associated with a sporting population. As
several studies have shown, that a sporting population fares better in the human development index as well as mitigating risks of non-
communicable diseases that contribute to significant economic loss. With more of its youth and adult population participating in sports,
India stands to benefit, since a healthy population contributes more efficiently to the economy of the country while generating that interest
into development of state and national level sports. All the while, this development also has the potential to create and add employment
that works towards developing localities and states into hubs of sports-led holistic education, good health and tourism.

Sl LG NP L el L
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In our report, we have highlighted the steps that could be taken to drive growth in the sectors of education, health
and tourism.

In Education, the next steps would be for the CBSE sports curriculum to be incorporated across all boards. Further, education should

not be limited to playing sports but also learning it through establishment of institutions dedicated solely to studying the ins and outs of
sports. In parallel, there needs to be an increased drive from the private sector to invest and promote in grassroots sports and education
initiatives to bring a more impactful change. All of this requires multiple stakeholders to come together and work towards the same goal of
developing education through sports. For this, PwC suggests the establishment of a ‘Council for Sports and Education Promotion’, where
different stakeholders from the government, private sectors and education sectors can come together to bring about concrete changes by
identifying goals and strategies.

What does India stand to gain?...

Our survey also shows that people believe sports in education can lead to a decrease in dropout percentage by 2-4 percentage points.
Considering that for 2014-15, India’s dropout rate is 18.58% in 2014 and that the UNESCO estimates that India has 47 million youth of
secondary and higher secondary school age dropping out of institutions, there is a potential for the dropout rate to decrease to the range
of 14%-16%.54%5 An economic analysis in 2018 found that India loses US$6.79 billion annually in GDP due to out of school children. In that
case, our survey suggests that India could potentially save between US $0.94-1.7 billion annually by incorporating sports in education. It is
noteworthy to consider sports as a means to encourage youth to stay in school.

In Health, there is an opportunity for partnerships between public and private entities as well as between the Ministry of Youth Affairs and
Sports and the Ministry of Health & Family Welfare to work towards achieving SDG-3 while encouraging the older, adult population of India
(within the 18-64 year age group) to translate their passion for sports into an active participation.

What does India stand to gain?...

To demonstrate the role sports and physical activity play towards improving health, consider the study of Chinese individuals who were
pre-diabetic. A study published in the British Journal of Sports Medicine on the leisure time physical activity (LTPA)

of 44,828 pre-diabetic Chinese adults between 20-80 years of age found that about 1/5th of the observed diabetes cases in China could
have been avoided “if inactive individuals had engaged in WHO recommended levels of exercise.”®® The study further found that 3/4ths

of Chinese adults do not perform sufficient levels of physical activity. India similarly has abysmal levels of physical activity with 54.4% of
Indians physically inactive and 3/4ths last playing a sport in college. Considering India had 63 million people afflicted with Type 2 diabetes
in 2012, and that Indian and Chinese populations are similar both in their population size and level of inactivity, over 12.6 million type 2
diabetes cases could have hypothetically been avoided had individuals followed WHO recommended levels of physical activity in 2012.
Looking ahead, India is expected to have 87 million people afflicted by diabetes in 2030.5” Assuming the same rate of prevention with
adoption of WHO guidelines, an estimated 17.4 million cases could be hypothetically avoided in 2030.

To ensure that the sports benefits to health are mapped out, PwC further recommends that the Niti Aayog and the Ministry of Youth Affairs
& Sports work together to incorporate sports and physical activity as a indicator of health in the Niti Aayog Health Index. To achieve this,
we suggest indicators such as community sporting events, awareness campaigns, private partnerships and existing infrastructure on which
data should be collated at state levels.

In Tourism, there is an opportunity for sports to serve as the driver for incredible growth for tourism in India. Let’s take a look at the Croatian
example, whereby tourism contributes 10.9% to the national GDP and had a gain of 3.4% in 2018 due to the Croatian performance

in the 2018 FIFA World Cup. Clearly, there are benefits to participating in, and indeed, hosting world tournaments. India’s own tourism
sector contributes 9.6% to the GDP as of 2016. Keeping in mind the Indian Government’s goal to achieve 2 percent share in the world’s
international tourist arrivals, sports serves as a great tool to utilize to achieve that goal.®® Considering that India ranks 7th largest tourism
economy in terms of GDP and the similar proportional contribution of tourism to GDP, the benefits accrued by participating in or hosting a
mega sports event like the FIFA World Cup should be comparable to that of Croatia, and potentially even more.5®

84 https://www.logistics.dhl/content/dam/dhl/local/sg/core/documents/pdf/core-press-apac-dhl-back-to-school-full-report.pdf

5 https://www.business-standard.com/article/current-affairs/primary-level-dropout-rate-in-india-was-4-13-in-2014-15-prakash-
javadekar-118010400732_1.html

% https://www.birmingham.ac.uk/news/latest/2018/03/exercise-reduces-risk-of-developing-diabetes-study.aspx

57 https://timesofindia.indiatimes.com/life-style/health-fitness/health-news/India-is-the-diabetes-capital-of-the-world/articleshow/50753461.cms

% https://www.ibef.org/industry/indian-tourism-and-hospitality-industry-analysis-presentation

8 https://economictimes.indiatimes.com/industry/services/travel/indias-is-the-worlds-7th-largest-tourism-economy-in-terms-of-gdp-says-wttc/
articleshow/58011112.cms
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What does India stand to gain?...

In 2028, India’s travel and tourism sector should contribute close to 10% of the total GDP, supporting 52,279,500 jobs.® If India hosts or
participates in a mega sporting event, and we take the same gains to Croatia and compare it to India, India stands to incrementally add
1,568,385 jobs by 2028 through travel and tourism.

It is imperative that the tourism sector and the sports sector recognize this potential for growth and work hand-in-hand to convert India into
a ‘Sporting Destination. Hosting mega sporting events, developing adventure sports and establishing sports landmarks are areas where
PwC recommends both sectors work in tandem.

Further, Infrastructure and attitude both feature heavily across all three sectors as factors that need to be addressed in order to promote
this vision of “sports for development” effectively. The right infrastructure, one not just built for large-scale tournaments and professional
use, but instead one that enables even the local community access to sports and fitness activities, is key to bring about the progress
envisioned. Proper infrastructure reinforces public sports participation that then reverts into further development of sports infrastructure
that scales up to one fit for hosting national and international tournaments.

Attitude of the public towards sports also needs to be addressed. Only when the population is aware of the myriad benefits of sports

will they contribute towards the success of any sports initiative. As the public grows more aware of how the development of sports
infrastructure or its inclusion in school curriculum has a long-standing effect on the well-being of their family and society, they will be more
inclined to support large-scale sports projects such as the country hosting international sporting events.

These are not challenges that can be addressed in a singular campaign. It requires a consistent and constant effort on the part of both
public and private institutions. There has to be a continuous engagement of all stakeholders involved to promote and grow sports, and
through it, the sectors of education, health and tourism for an evolving India.




Glossary

BMI Body Mass Index

CBSE Central Board of Secondary Education

CISCE Council For The Indian School Certificate Examinations
CSEP Council for Sports and Education Promotion

FIFA Fédération Internationale de Football Association [International Federation of Association Football]
FIS Fédération Internationale de Ski [International Ski Federation]
GDP Gross Domestic Product

GSOEP German Socio-Economic Panel

HDI Human Development Index

HPE Health and Physical Education

ICC International Cricket Council

IDB Inter-American Development Bank

KPI Key Performance Indicator

LASI The Longitudinal Ageing Study of India

MEXT Ministry for Education, Sports, Science and Technology (Japan)
MHDI Municipal Human Development Index (Brazil)

MHLW Ministry for Health, Labor and Welfare (Japan)

MHRD Ministry of Human Resource Development

MYAS Ministry of Youth Affairs & Sports

NCDs Non-Communicable Diseases

NCERT National Council of Educational Research and Training
NSDC National Skill Development Corporation India

NSF National Sports Federation

NTOs National Tourist Offices

PPP Public Private Partnership
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QPE

UNESCO Quality Physical Education

SAl Sports Authority of India

SDG3 Sustainable Development Goal 3: Good Health and Wellbeing
SDGs Sustainable Development Goals

SPAs Sports and Physical Activity

UK The United Kingdom

[\ United Nations

UNDP United Nations Development Programme

UNESCO United Nations Educational, Scientific and Cultural Organization
UNWTO World Tourism Organisation

WHO World Health Organisation

WTTC World Travel and Tourism Council

us United States of America
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About CII

The Confederation of Indian Industry
(Cll) works to create and sustain

an environment conducive to the
development of India, partnering
industry, Government, and civil
society, through advisory and
consultative processes.

Cll is a non-government, not-for-
profit, industry-led and industry-
managed organization, playing

a proactive role in India&apos;s
development process. Founded in
1895, India&apos;s premier business
association has around 9000
members, from the private as well as
public sectors, including SMEs and
MNCs, and an indirect membership of
over 300,000 enterprises from around
265 national and regional sectoral
industry bodies.

ClI charts change by working closely
with Government on policy issues,
interfacing with thought leaders, and
enhancing efficiency, competitiveness

Confederation of Indian Industry (Cll)
The Mantosh Sondhi Centre

23, Institutional Area, Lodi Road, New Delhi — 110 003 (India)

and business opportunities

for industry through a range of
specialized services and strategic
global linkages. It also provides a
platform for consensus-building and
networking on key issues.

Extending its agenda beyond
business, Cll assists industry to
identify and execute corporate
citizenship programmes. Partnerships
with civil society organizations carry
forward corporate initiatives for
integrated and inclusive development
across diverse domains including
affirmative action, healthcare,
education, livelihood, diversity
management, skill development,
empowerment of women, and water,
to name a few.

As a developmental institution
working towards India’s overall
growth with a special focus on
India@75 in 2022, the Cll theme for
2018-19, India RISE : Responsible.

Inclusive. Sustainable. Entrepreneurial
emphasizes Industry&apos;s

role in partnering Government to
accelerate India&apos;s growth and
development. The focus will be on
key enablers such as job creation;
skill development; financing growth;
promoting next gen manufacturing;
sustainability; corporate social
responsibility and governance and
transparency.

With 65 offices, including 9 Centres
of Excellence, in India, and 11
overseas offices in Australia, Bahrain,
China, Egypt, France, Germany,
Iran, Singapore, South Africa, UK,
and USA, as well as institutional
partnerships with 355 counterpart
organizations in 126 countries,

Cll serves as a reference point for
Indian industry and the international
business community.

Follow us on :
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Keeping the sports industry ahead of the game

PwC offers a dedicated and distinctive sports practice with multi-discipline subject matter experts providing a wide range of services to
the industry of sports, including advisory, corporate finance, assurance and tax services.
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